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What	  about	  
long-‐term	  
engagement



Clients	  or	  
Customers?



Welcome	  to	  	  
my	  local



PPC

This	  is	  your	  
website



But	  only	  2.8%	  
of	  visitors	  
convert



Actually	  this	  is	  
your	  website



Not	  just	  about	  
one	  visit	  
optimisation



What	  if	  your	  
website	  could	  
listen?



Big	  data	  
shouldn’t	  be	  
more	  data



So what do
you do?



#1	  	  
Have	  to	  be	  in	  it	  
to	  win	  it.



#2	  
Ask	  Why



#3	  
Keep	  digging	  for	  
the	  gold



#4	  Timing	  	  
is	  key



#5	  No	  Silver	  
Bullets



Clients	  or	  	  
Customers?

How	  do	  you	  
treating	  your	  
web	  visitors?
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